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Campaign
Goals

The One Health
business goal

• Generate awareness for the One
Health digital service.
• Drive sign-ups for the digital
service.
• Build a loyal community of
followers and advocates.

Enhance brand awareness,
particularly for the new digital
initiative.
Establish One Health as a
leading digital health service
provider.

One Health’s challenge to
my agency outlines the
following goals:



Social Media
Metrics



Research and
Strategy to
Execution 

• Competitive research: find the USP for One Health
through analyzing competitor’s strategies.

• Analyze the target groups, their needs and the
best way to communicate with them.

https://coach-courses-us.s3.amazonaws.com/public/courses/digital-marketing-immersion/A3-OneHealth-assets/Digital-Marketing-Immersion-Achievement-3-One-Health-Personas.pdf


• Create One Health branding
guidelines and templates. 

• Develop content strategy with hashtag
research and platform selection. 

• Monitor community
engagement and adjust
content in the Social Media
Playbook.

• Plan a 4-week editorial calendar, craft
posts, and produce visuals.

#HEALTH #WELLNESS  #HEALTHCARE 
#DOCTOR #PATIENT #ADVICE  

#TIPS  #QUOTE #NEWS #EVENT #CARE

https://docs.google.com/spreadsheets/d/14kJF063b4ZnfLGtIRkyApeVsur_PzaErP2fdaydLwag/edit#gid=0


To build trust and
credibility with potential

patients, and to show that
One Health is committed

to helping people

HEALTH AND
WELLNESS TIPS

To educate and
empower One

Health's followers
to make healthy

choices. 

To promote One
Health's free webinar

series and educate
followers about health
and wellness topics. 

Content
Pillars

PATIENT STORIES FREE WEBINARS



Moodboard 

One Health's brand is characterized by:

- Confidence (sans arrogance).
- A conversational tone (always appropriate and
respectful).
- Intelligence (presented without excessive
intellectualism).
- Helpfulness (offered without being overbearing).
- Clarity and conciseness (maintained with a human
touch).



Guidelines Editorial Calendar

Link

https://docs.google.com/spreadsheets/d/14kJF063b4ZnfLGtIRkyApeVsur_PzaErP2fdaydLwag/edit?usp=sharing


Social Media
Playbook

Social



Media
Campaign
Platforms

https://www.facebook.com/people/One-Health-OR/61550907557657/
https://www.instagram.com/onehealth.or/
https://twitter.com/OneHealth_OR


Strategic Engagement 
1. Content Creation
2. Brand Partnerships
3. Content Publication

4. Partner Brand Sharing
5. Benefits for One Health
6. Monitoring and Optimization

Growth Strategy Pitch
Link to the whole pitch/presentation

https://www.canva.com/design/DAFvdFUgmgo/qBeEr_elPed_pBTJCbN17g/view?utm_content=DAFvdFUgmgo&utm_campaign=share_your_design&utm_medium=link&utm_source=shareyourdesignpanel#2


Thank you!

Written by Omar Galarzo


