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- Competitive research:

Research and
Strategy to e
Execution

OUT OF SIGHT
OUT OF MIND _

Leave your phone |
in another room
before bed for a
restful night.

- Analyze the target groups,

If bux\
I3

[ —
N q :
. - | \
AN
/ Mrf”‘ NNy

_-"‘ ———
1 B 1 = /
Marnie Sica Rob Philip
42 yearsNold L’ITrkManager 35 years old | Small Business Owner 28 years old | HR Manager 65 years old | Retired
S New Jersey Pennsylvania Massachusetts

“I'm starting to feel old.” “'ve prioritized health since | “I'm afraid of doctor visits.”

“I'm looking for a cost-effective

became a mom. health provider for my company.”


https://coach-courses-us.s3.amazonaws.com/public/courses/digital-marketing-immersion/A3-OneHealth-assets/Digital-Marketing-Immersion-Achievement-3-One-Health-Personas.pdf

- Develop content strategy - Create branding
guidelines and templates.
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#HEALTH #WELLNESS #HEALTHCARE LIVE —
#DOCTOR #PATIENT #ADVICE St Hesi app ang
#TIPS #QUOTE #NEWS #EVENT #CARE

their advices on
how to stay active.

How to Be Heart-Healthy
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- Plan a 4-week editorial calendar, craft « Monitor community
posts, and produce visuals. engagement
Time Copy for Facebook  Copy for Instagram  Copy for Linkedln  Copy for Twitter  Image in the SOCiaI Media
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Create a social media response guide in the form of a flowchart diagram. The guide
should include a decision-making process for how you'll respond to positive and
negative comments on social media.
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https://docs.google.com/spreadsheets/d/14kJF063b4ZnfLGtIRkyApeVsur_PzaErP2fdaydLwag/edit#gid=0
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PATIENT STORIES

To build trust and

credibility with potential
patients, and to show that
One Health is committed
to helping people

HEALTH AND
WELLNESS TIPS

To educate and
empower One
Health's followers
to make healthy
choices.

FREE WEBINARS

To promote One
Health's free webinar
series and educate
followers about health
and wellness topics.
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Moodboard

Montserrat Font

Primary Font Secondary Font

This font can be used for body text and This font is used mostly as an accent.
headings. The regular version should

be used most frequently, but the bold

can also be used for headings and

titles to differentiate hierarchy.

Aa Aa Aa

Montserrat Regular Montserrat Bold Lora Regular

One Health's brand is characterized by:

- Confidence (sans arrogance).
- A conversational tone (always appropriate and
respectful).

- Intelligence (presented without excessive
intellectualism).

- Helpfulness (offered without being overbearing).

- Clarity and conciseness (maintained with a human
touch).




Copy for Facebook

Copy for Instagram  Copy for Linkedin  Copy for Twitter Image
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) Did you know
that September is
MNational Food Safety
Education Month?
It's a vital occasion
to enhance your food
safety awareness.
Ensure your family's
well-being with the
FDA's
comprehensive
guide on preventing
foodborne ilinesses.
Discover the full
resource here: FDA
LINK #FoodSafety

nes E

*= Dive into our
latest feature story!
Discover how the
revolutionary One
Health app can
empower you to take
charge of your health
journey. Explore its
incredible features
and benefits in our
in-depth article.
Read more:
fiercehealthcare Link
#HealthTech
#OneHealthApp
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*= Exciting news! https://drive.google.
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Our feature story com/file/d1dV8gRT ercehealthcar target
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e.com/payer/u audience

the groundbreaking
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One Health app is w
out now. Discover
how this
innovation can

game-changing
One Health app.
Learn how it's
transforming

healthcare revolutionize your
management. health

Read the full

article for insights

in our bio. article here:
#HealthTech fiercehealthcare
#OneHealthApp Link #Health Tech

e-launches-ne topic

w-app-deman

d-telemedicin

Link



https://docs.google.com/spreadsheets/d/14kJF063b4ZnfLGtIRkyApeVsur_PzaErP2fdaydLwag/edit?usp=sharing
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Implemend Responze:
Respond be the comment using the approgriale response strategy.
Be sure bz use predessional and empathelic language and bose.

01 02 03 04 05

Query Query Query Initial Query
Initiation: Categorization Assignment Response Resolution

Begin queries

A el Categorize by Assign to team Acknowledge within Review and provide
a .

urgency (urgent, high member based on specified timeframe. solutions as needed.

Mositor and Evabuate:
Monitar the commensalion 10 ensure that the issee is resolved or that the .
troll Bas been dealt with appropristely. messaging, or P - T -
Evaluale your responss b identify aress for improvement. scheduled priority, rev_._,]ularj and expertise.

! topic.
meetings

06 07 08 09 Create a

. response process
Internal Review Response to Query Closure Feedback Loop

Client pfOpUSﬂl for how
S ; _ , _ , queries should be
- . TR M . Follow internal review Draft comprehensive Mark as closed when Continuously
are your fimdiegs with the 1eam and update the respesse guide 25 ! . . . . . d
I I e — process if required. client responses. both parties are improve the quer communicate
En culture of le g and i emenl in social medi satisfi i slge]
courage a cullure a:‘:{:{;aﬂ:li:r:f!mwnlm ol media satisfied. handlmg proc ! and handled

H e a | t h between you,
your agency, and

your client.
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https://www.facebook.com/people/One-Health-OR/61550907557657/
https://www.instagram.com/onehealth.or/
https://twitter.com/OneHealth_OR
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https://www.canva.com/design/DAFvdFUgmgo/qBeEr_elPed_pBTJCbN17g/view?utm_content=DAFvdFUgmgo&utm_campaign=share_your_design&utm_medium=link&utm_source=shareyourdesignpanel#2
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3 Thank you!




