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Green Gatherings, a fictional

European company, specializes in
sustainable picnic and lifestyle
solutions. Our debut product line
Includes biodegradable plates anad
bowls made from pressed |leaves,
catering to a community of eco-
minded individuals.




BRAND ELEMENTS AND VALUES

Purpose: To make sustainability and
caring for our planet both fun and
accessible.

Mission: To create the best
sustainable and biodegradable
solutions that connect people to
each other through gatherings and
to our planet through shared respect
for nature. We aim for this
sustainability journey to be inclusive,
accessible, and empowering.

Key Values: Sustainability Solutions
Oriented Community Accessibility
UVP: To make biodegradable
products that are accessible, fun, and
give back to Mother Nature.




®
° CAMPAIGN OVERVIEW: ROLE

Content marketing campaign
goals

- INcrease brand awareness and
trust,.

- INcrease produyct Sales.
- Build a coOmmunity of customers

seeking sustainable solutions.
KPIs
- Blog pageviews: 20

- Pageviews on product landing page: 8
- Conversions from product |3
to thank you Page (or cart): 4 conversions
- Email Campaign open rate: 359
- Email Campaign click—through: 10

Nding page



DELIVERABLES

Research:
e Extensive market and competitor research.
e Development of engaging buyer personas.

Branding:
e Crafting comprehensive branding
guidelines.

Content Creation:
e Crafting a compelling blog post and product
landing page.
e Executing a targeted 5-email campaign.

Execution:

e Precise keyword research and SEO analysis.
e Launching the Green Gatherings WordPress
site with Mailchimp and Google Analytics

Integration.
e Implementing the email campaign via
Mailchimp.

Analysis:
e Analyzing campaign results in relation to
initial goals.




| TARGET MARKET RESEARCH

e Our primary audience comprises primarily of middle-income Millennials,
predominantly women, residing in urban areas.

e They are price-conscious but prioritize sustainability and are willing to
invest in eco-friendly products.

e This audience often consists of full-time working individuals, with or
without children

Consumer Needs:

e Their key requirements revolve around the convenience and quality of
picnic ware, enabling them to spend more quality time with friends and
family.

e Eco-friendliness is crucial to them, as it aligns with their desire to reduce
their carbon footprint and make socially responsible purchasing decisions.

Social Media Channels:
e They are active on platforms such as Facebook, Instagram, and Pinterest.

Key Trends to Consider:

e Health concerns persist, and the use of disposable picnic ware is seen as a
safe choice.

e The trend of online shopping is on the rise, making the presence of an
online store essential.

e Post-pandemic, socializing with friends and family increasingly takes
place outdoors, creating a significant opportunity for Green Gatherings
plates to become a central part of these gatherings.




BRANDING LOGO

GREEN
GATHERINGS

COLORPALLETTE

GREEN
GATHERINGS
TYPOGRAPHY

TONE OF VOIGE
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Teaching Sustainability to Kids: Fun
Activities for Conscious Parenting

Goal (Blog)
e Encourage newsletter sign-up
e Cultivate interest and trust Iin

GCreen Gatherings
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Call to Action
“Sign Up for Our
Newsletter"

Did you know that by engaging kids in fun and sustainable activities, such as

organising an eco friendly picnic or planting trees, you can sow the seeds of Join us on a journey of discovery, uncovering valuable insights and actionable tips that

lifelong environmental consciousness? In this article, we'll explore exciting ways to enrich family bonds, whether it's through organising an eco friendly picnic or °

teach sustainability to kids, inspiring them to be eco-champions while enjoying engaging in nature conservation projects, all while sowing the seeds of lifelong G Oa I ( L an d In g P a g e)
quality family time. environmental awareness.

e Captivate visitors
e Convert visitors from search or
paid social into customers,
leading them to make a
purchase. This involves using
a click-through landing page.

LANDING PAGE

What makes us the best choice for your Elevate Your Sustainable Picnic Gathering
Sustainable Picnic Gathering? . g . . -
with Our Biodegradable Picnic Kit

Trust in Quality: Our

Call to Action
Multiple CTAs placed
strategically on different sections
of the website, all linking to the
product page for seamless
conversion.

Commitment to Excellence

1. Biodegradable Certification

2. Hygiene and Safety Standards

3. Sustainability Champion

4. Circular Economy Partner

5. Environmental Stewardship

»ose a block

Enjoy Mature, 5tay Hygienic, and Leave Mo Trace for Your Sustainable Picnic Cathering
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Welcome to Green Gatherings!

Hallo,

Welcome 10 Gireen Giakhenings = your gateway to unfonpatiable cutdoor axperiances!
Wie invdte you to take 8 mament and waich this shor video that captures the essenca
of what Green Gathesings is all about, From picnics inthe park to hiking advemtunes in
the wildarmess, our mizsion is 1o IRspire you 1o embrase the oy of connecting with
nature and loved ones,

Experience the maghc, th Euwghter, and the sanse of wonder that cutdoor gathenings
can being. Join us on this jourmniy & wa axplons the baauty of cutdosr conmsctiong.

Lat's create memones that |ast a lifetme.

Wateh tha vided and begin your autdosr advanium with Grean Gathanngs!

‘W regards.

Thia Gresn Gatherings Team

Whatch video

GHEEM GATHERINGS

Coprighil (T 2023 Oreen Saloringa. Al righls resorned

‘Wark in change haes you eosye e emaiis?

Wors o Fancm OF ensubeonibe

L maiichimp

Topic
- Introducing Green
Gatherings: Your Pathway
to Unforgettable Outdoor
Moments

Goal

- Familiarize our audience
with Green Gatherings as a
brand dedicated to
sustainable products, while
nurturing trust and
awareness and boosting
sales.

Subject Line
- Discover the Essence of
Green Gatherings!

Preview

- Unveil the Magic of
Outdoor Connections and
Memorable Gatherings

Topic

- Dive into Nature's
Splendor with Green
Gatherings

Goal
- lmmerse our audience in

the beauty of nature and

emphasize Green
Gatherings as the avenue

for these experiences,
fostering trust, awareness,

and sales.

Subject Line
- Embrace Nature's Allure

with Green Gatherings!

Preview
- Capture the Essence of
OQutdoor Bliss and Shared
Moments

View this email in your browser
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GREEN GATHERINGS

Immerse in Nature's Beauty

Hello,

Mature has a way of captivating our senses and filling us with awe. Imagine the gentle
rustling of leaves, the warmth of sunlight on your skin, and the joy of sharing these
moments with friends.

At Grean Gatherings, we're passionate about creating experiences that let you
immerse in nature's beauty. Whather it's a tranquil picnic by the lake, a laughter-filled
hike, or a cozy campfire under the stars, we invite you to taste the sensory pleasures

only nature can provida.

Checkout some snapshots of our fellow nature enthusiasts enjoying the great
outdoors. Ready to create your own beautiful memories?

Warm Regards,

The Green Gatherings Team

Dizcovar Qutdoor Dalights

GREEN GATHERINGS

Copyright {0} 2023 Grean Gatharings. Al nights resanasd.

‘Want to chanpa how you receive thess emails?

ou can u r rancas o unsubsorbe

/2 INTUIT
mailchimp
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GREEN GATHERINGS

Craft Memorable Moments

Hi thera,
‘W love stories that warm the heart and inspire us to create our own. Here are threse
heartwarming tales of memorable outdoor gatherings that will remind you of the

magic of shared moments In nature:

1. The Lakeside Picnle: Discover how a simple lakeside pienic turned into an
unforgettable day of laughter, good food, and connections.

2. Hiking Adventure: Join us on a journey up the mountains as a group of friends
axperenced the thrill of conquering a challenging trail.

3. Starlit Campfire: Immerse yourself in the coziness of a starlit campfire gathering
where storles and marshmallows were shared under the night sky.

Each story reflects the value of creating memorles that last a lifetime. Are you ready
to craft your own unforgettable moments?

‘Warm regards,

The Green Gatherings Team

Start Crafting Mamories

GREEN GATHERINGS.

Copyright (C) 2023 Grean Gatharings. Al nights resaned.

‘Want to chanpa how you receive these emails?
¥ou can update your preferences or unsubsorbe

Z@2 InTuT
= mailchimp

Topic

- Craft Unforgettable
Moments with Green
Gatherings

Goal

- Inspire our audience with
heartwarming tales of
shared outdoor
experiences, emphasizing
Green Gatherings as the
catalyst for creating lasting
memories and driving trust,
awareness, and sales.

Subject Line

- Embrace the Magic of
Shared Moments with
GCGreen Gatherings!

Preview

- Explore Heartwarming
Tales of OQutdoor
Togetherness and
Inspiration

Topic

- Unlock Exclusive Savings
for Your OQutdoor
Adventures

Goal

- Drive engagement and
conversion by offering an
exclusive discount to our
audience, reinforcing Green
Gatherings' commitment to
enhancing outdoor
experiences.

Subject Line

- Your Exclusive Offer
Awaits - Elevate Your
Qutdoor Adventures with
Green Gatherings!

Preview

- Discover Exclusive Savings
on Outdoor Gathering
Essentials

View this emall in your browser
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GREEN GATHERINGS

FCunSustainablel

R i kot Aellinkdb e iow]
2Nl e t]itlandladdl+{tojyourdcart)
U selt helcod elat R EE N D
C DL T EXCLUSIVE|DISCOUNT |

Exclusive Offer Inside!

Hello,

We have something special just for you = an exclusive offer to make your cutdoor
axpernences even more memorakb/e!

Follow these simple steps to unkock your exclusive offer:
Step 1: Click on the link below to explore the collection.
Step 2: Browse through our curated products for outdoor gatherings.
Step 3: Select your favorites and add them to your cart.

Uza the code "GREENJOY" at checkout to enjoy your exclusive discount.

Don't miss cut on this opportunity to enhance your outdoor adventures. Embrace the
magic of the outdeors with Green Gatherings.

Warm regards,

The Green Gatherings Team

Explore Exclusive Offar

K- g ;
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GREEN GATHERINGS

Copyright 10} 2023 Grean Gatharings. All rights msened.

‘Want to chanpa how you receive thess emails?

Yo can uj r rancas o unsubsorbe

/2 INTUIT
mailchimp
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GREEN GATHERINGS

Your Adventure Awaits - Green Gatherings Newsletter

Hi thera,

It's been an incredible journey exploring the world of outdoor connections with you.
From imagining the beauty of nature to crafting heartwarming memories, we've
shared a wonderful adventure.

In this month's newsletter:

Recap: Explore the highlights of our outdoor jourmey so far.

Blog Highlights: Read our latest blog poests for cutdoor tips and inspiration.
Customer Spotlight: Discover stories from fellow nature enthusiasts.

Product Updates: Stay updated on our latest outdoor products.

Are you ready to plan your next outdoor gathering? Let's continue this adventure
together.

‘Warm regards,

The Green Gatherings Team

Plan Your Gathering

GREEN GATHERINGS

Copyrigiat (C) 2023 Grean Galharings. Al nights resaned.

‘Want to chanpe haw you receive these emails?

Wou can uj r rances or unsubscrbe
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Topic
e Monthly Outdoor
Adventure

Goal
e Keep subscribers
engaged, informed, and
excited about upcoming
outdoor events and
activities.

W — —

Subject Line
e Stay Updated with Green
Gatherings' Monthly
Adventure Recap

Preview
e Discover the highlights
of our recent outdoor

journeys and get a sneak

peek of what's to come

INn our next adventure-
packed newsletter!




Website

Development and
Emall Marketing

I N

Search Engine
Optimization

]

Google Analytics

Integration /




- Created a user-friendly WordPress

website with a dedicated landing
page and engaging blog.

- Implemented an effective welcome
email automation for blog post
subscribers using Mailchimp.

- Executed a comprehensive email
marketing strategy through
Mailchimp, ensuring consistent
communication with subscribers.

Craft Memorable Moments
Regular - Green Gatherings

Sent Tue, September 12th 1:04
PM to 7 recipients by you

Immerse in Nature's Beauty
Regular - Green Gatherings

Sent Thu, September 7th 9:20
AM to 7 recipients by you

Welcome to Green

Gatherings!
Regular - Green Gatherings

Sent

New Builder

Sent

New Builder

Sent

New Builder

0.0%
Clicks

0.0%
Clicks




- Conducted extensive research on
both long-tail and short-tail

keywords relevant to our niche.

- Successfully integrated and
optimized SEO using the Yoast SEO
plugin within the WordPress
platform.

I &

3| Short Tail Important metrics (i.e., difficulty or volume)
Sustainable product Volume: 390, Difficulty: Possible (49)

|
Eco friendly party supplies Volume: 110, Difficulty: Easy (19)

Compostable plates Volume: 1600, Difficulty: Possible (38)
Zero waste party ideas Volume: 20, Difficulty: n/a

P ————

Eco friendly picnic Volume: 20, Difficulty: n/a

Latest Performance Report for:
https://omarbrato.wpcomstaging.com/

Report generated: 'We

Test Server Location:
Using: @ Chre

GTmetrix Grade Web Vitals =

Performance ? Structure ? LCP |2 TET 12

A 100% 95% 413ms  Oms




- Seamlessly integrated Google
Analytics with the WordPress

website to track user behavior and
engagement.

- Set up a conversion event to
monitor click-through rates from the
website to the product purchase

page.

Analytics. Marketing

I B

Conmacted  Made by Madlchimg
| Google Analytics

Google Analytics

Enhance tracking and reporting data in
Mailchimp campaigns

Free plan available
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/\j Goal: 35% T

Actual; 76.64%

| N

st and 4th Emaills
(85.7%)

I N

3rd and 5th Emaills
(71.4% and 83.3%)

]

2nd Email (57.1%) /




Project Element

KPI

Source

Target Value

Real Value

Blog Article

Pageviews

GA Pageview Report

20

27

Email Signups

Number of subscribers

Mailchimp Audience

15

9

Email Campaign

Open rate

Email 1

Email 2

Email 3

Email 4

Email 5

AVERAGE

Mailchimp Campaign Report

Email Campaign

Click throughs

Email 1

Email 2

Email 3

Email 4

Email 5

TOTAL

Mailchimp Campaign Report

Landing Page

Pageviews

GA Pageview Report

Landing Page

Pageviews (from a
particular source)

*Optional*
GA Acquisition Report

Direct: 41

Thank You Page

Conversions

GA Funnel Report[Step 2 Total

4




Target: 35%

OO
OO
OO
0%

Emailll Emaill2 Email3 Email4 Email 5 ACtuaI: 76.64%




CLICK-
THROUGH
RATE

Goal: 10
JANV/=Tg-Te[=30



Diversify Content Leverage User-
Formats Generated Content

REGOMMENDATIONS

STOCK
MARKET

Enhance Email
Personalization

Analyze Conversion
Rate Discrepancies

Acquisition Strategy
Optimization

STOCK
MARKET

o

$120-021

Measure and
Optimize






