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GREEN GATHERINGS

l.Infroduction e
2.Market Research and
Analysis

.Branding Guidelines
.Buyer Personas
.Long-Form Blog Post
.Product Landing Page

<N O o DN

.Conclusions



{1 "}
" 7, ",f'n',
S g '
4 _ﬂ%ﬁ,‘.‘i_‘}'
LN
1 ‘? .*_--r. "\_
N
i g Y
K- 3
\?}n 7 amres
o 1\-‘\\‘31“ o
et
v 2
) o8 Fﬁ .

GREEN GATHERINGS




e Project's purpose:
Creating a comprehensive content
marketing campaign for Green
Gatherings, promoting
sustainable outdoor experiences
and eco-friendly picnic products.

. * Project's goals:
Establish brand awareness,
engage target audience, and

drive interest in biodegradable
picnic products.
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TARGET MARKET RESEARCH COMPETITOR ANALYSIS

e Conducted an analysis of e Researched existing brands OREEN GATHERINGS
consumer preferences, offering sustainable picnic
behaviours, and values. products.

e [dentified the target e Evaluated their product
audience as eco-conscious offerings, messaging, and
individuals seeking engagement strategies. - -
sustainable outdoor e Gained insights into
solutions. potential ditfferentiators

e Explored their motivations, and competitive
pain points, and advantages for Green
preferences when it comes Gatherings.
to picnic experiences. q

Green Gatherings' UVP:
"To make biodegradable products that are accessible, fun, and give back to

Mother Nature"
P
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CORE BRAND ELEMENTS VOICE AND TONE

e Defining the brand's e Crafted messaging that
purpose: Making resonates with eco-
sustainability accessible conscious consumers.
and engaging. e Established a friendly,

e OQutlined the mission: informative voice with
Creating biodegradable an empowering tone.
solutions that connect e Focused on clear
people to nature. - communication of

e Emphasising key values: sustainability and
Sustainability, community, product beneftits.

\ it . b . | .
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IMAGE SHOWCASING
BRAND IDENTITY

e Displayed the
brand's logo,
reflecting nature
and sustainability.

e Presented the color

palette: Dark green
(#698020) and light
green (#495916).

GREEN GATHERINGS



luser [Perganat

{1 "}
" 7, ",f'n',
S g '
4 _ﬂ%ﬁ,‘.‘i_‘}'
LN
1 ‘? .*_--r. "\_
N
i g Y
K- 3
\?}n 7 amres
o 1\-‘\\‘31“ o
et
v 2
) o8 Fﬁ .

GREEN GATHERINGS




Greta, a passionate 35-year-old mom with a
chemical engineering background and deep
love for nature, is committed to raising her
family in an eco-friendly manner. Despite
living in the suburbs, her rural upbringing
Instilled a strong connection to the
environment. Greta values quality, safe, and
non-toxic products that align with her
sustainability goals. Green Gatherings
recognizes Greta's challenges in finding
accessible and affordable eco-friendly
options. Positioned as a reliable source, our
brand offers sustainable solutions that
; cater to Greta's values and needs,
“2 empowering her to instill a love for nature in
her children while fostering a legacy of
sustainable living.
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https://omarbrato.wpcomstaging.com/blog/
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GREEN GATHERINGS

Title: Teaching Sustainability to Kids: Fun Activities for Conscious Parenting

Listicle Title: Engaging Eco-Friendly Activities to Nurture Young Environmentalists

Subheaders:
Nature Scavenger Hunts: Exploring The
Outdoors Sustainably
Upcycling Crafts: Turning Trash into Treasures
Kitchen Garden Adventures: Growing Greens
and Learning Responsibility

Teaching Sustainability to Kids: Fun
Activities for Conscious Parenting



https://omarbrato.wpcomstaging.com/blog/
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GREEN GATHERINGS

Elevate Your Outdoor Gatherings with
Our Biodegradable Picnic Kit

* Kk %k k

“We absolutely love our Green Gatherings picnic kit! It's such a
wonderful way to enjoy picnics while being mindful of the
environment.” — Emily J.
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“ . ) . Enjoy Nature, Stay Hygienic, and Leave No Trace with Our Sustainable Picnic Solutions
The convenience and sustainability of these products are truly

unmatched. Our family gatherings are now more enjoyable and

eco-friendly." - Mark S. Get Your Biodegradable
Picnic Kit Today!
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In this comprehensive content marketing campaign for Green Gatherings, |I've journeyed

through critical steps, from research to execution. The synthesis of market insights,

creation of resonating personas, and crafting compelling content underscore my
igning brand values with audience needs, and | then deftly used

commitment to a
WordPress to publis

my understanding of strategic messaging, branc

n content on blog posts and

anding pages.The experience has built

coherence, and user engagement. As

the campaign unfolds, | am aware to refine strategies, leverage insights, and continue
the trajectory of promoting sustainability while deepening my proficiency in the realm
of digital marketing.



=

Omar Rach



