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Introduction



P r o j e c t ' s  p u r p o s e :

P r o j e c t ' s  g o a l s :  

    C r e a t i n g  a  c o m p r e h e n s i v e  c o n t e n t    
    m a r k e t i n g  c a m p a i g n  f o r  G r e e n  
    G a t h e r i n g s ,  p r o m o t i n g  
    s u s t a i n a b l e  o u t d o o r  e x p e r i e n c e s   
    a n d  e c o - f r i e n d l y  p i c n i c  p r o d u c t s .

    E s t a b l i s h  b r a n d  a w a r e n e s s ,  
    e n g a g e  t a r g e t  a u d i e n c e ,  a n d  
    d r i v e  i n t e r e s t  i n  b i o d e g r a d a b l e  
    p i c n i c  p r o d u c t s .

Introduction



Market Research and Analysis

C o n d u c t e d  a n  a n a l y s i s  o f
c o n s u m e r  p r e f e r e n c e s ,
b e h a v i o u r s ,  a n d  v a l u e s .  
I d e n t i f i e d  t h e  t a r g e t
a u d i e n c e  a s  e c o - c o n s c i o u s
i n d i v i d u a l s  s e e k i n g
s u s t a i n a b l e  o u t d o o r
s o l u t i o n s .  
E x p l o r e d  t h e i r  m o t i v a t i o n s ,
p a i n  p o i n t s ,  a n d
p r e f e r e n c e s  w h e n  i t  c o m e s
t o  p i c n i c  e x p e r i e n c e s .

R e s e a r c h e d  e x i s t i n g  b r a n d s
o f f e r i n g  s u s t a i n a b l e  p i c n i c
p r o d u c t s .  
E v a l u a t e d  t h e i r  p r o d u c t
o f f e r i n g s ,  m e s s a g i n g ,  a n d
e n g a g e m e n t  s t r a t e g i e s .  -  -
G a i n e d  i n s i g h t s  i n t o
p o t e n t i a l  d i f f e r e n t i a t o r s
a n d  c o m p e t i t i v e
a d v a n t a g e s  f o r  G r e e n
G a t h e r i n g s .

T A R G E T  M A R K E T  R E S E A R C H C O M P E T I T O R  A N A L Y S I S

G r e e n  G a t h e r i n g s '  U V P :
 " T o  m a k e  b i o d e g r a d a b l e  p r o d u c t s  t h a t  a r e  a c c e s s i b l e ,  f u n ,  a n d  g i v e  b a c k  t o
M o t h e r  N a t u r e "



Branding Guidelines



D e f i n i n g  t h e  b r a n d ' s
p u r p o s e :  M a k i n g
s u s t a i n a b i l i t y  a c c e s s i b l e
a n d  e n g a g i n g .  
O u t l i n e d  t h e  m i s s i o n :
C r e a t i n g  b i o d e g r a d a b l e
s o l u t i o n s  t h a t  c o n n e c t
p e o p l e  t o  n a t u r e .  -
E m p h a s i s i n g  k e y  v a l u e s :
S u s t a i n a b i l i t y ,  c o m m u n i t y ,
a c c e s s i b i l i t y .

C r a f t e d  m e s s a g i n g  t h a t
r e s o n a t e s  w i t h  e c o -
c o n s c i o u s  c o n s u m e r s .  
E s t a b l i s h e d  a  f r i e n d l y ,
i n f o r m a t i v e  v o i c e  w i t h
a n  e m p o w e r i n g  t o n e .  
F o c u s e d  o n  c l e a r
c o m m u n i c a t i o n  o f
s u s t a i n a b i l i t y  a n d
p r o d u c t  b e n e f i t s .

C O R E  B R A N D  E L E M E N T S V O I C E  A N D  T O N E



Branding example
D i s p l a y e d  t h e
b r a n d ' s  l o g o ,
r e f l e c t i n g  n a t u r e
a n d  s u s t a i n a b i l i t y .  
P r e s e n t e d  t h e  c o l o r
p a l e t t e :  D a r k  g r e e n
( # 6 9 8 0 2 0 )  a n d  l i g h t
g r e e n  ( # 4 9 5 9 1 6 ) .

I M A G E  S H O W C A S I N G
B R A N D  I D E N T I T Y



Buyer Persona



Greta, a passionate 35-year-old mom with a
chemical engineering background and deep
love for nature, is committed to raising her
family in an eco-friendly manner. Despite
living in the suburbs, her rural upbringing

instilled a strong connection to the
environment. Greta values quality, safe, and

non-toxic products that align with her
sustainability goals. Green Gatherings

recognizes Greta's challenges in finding
accessible and affordable eco-friendly

options. Positioned as a reliable source, our
brand offers sustainable solutions that

cater to Greta's values and needs,
empowering her to instill a love for nature in

her children while fostering a legacy of
sustainable living.



Long-Form Blog Post



URL: https://omarbrato.wpcomstaging.com/blog/

Title: Teaching Sustainability to Kids: Fun Activities for Conscious Parenting



Listicle Title: Engaging Eco-Friendly Activities to Nurture Young Environmentalists

Subheaders: 
Nature Scavenger Hunts: Exploring The

Outdoors Sustainably 
Upcycling Crafts: Turning Trash into Treasures 

Kitchen Garden Adventures: Growing Greens
and Learning Responsibility

https://omarbrato.wpcomstaging.com/blog/


Landing Page



URL: https://omarbrato.wpcomstaging.com

https://omarbrato.wpcomstaging.com/blog/


Conclusion



In this comprehensive content marketing campaign for Green Gatherings, I've journeyed
through critical steps, from research to execution. The synthesis of market insights,

creation of resonating personas, and crafting compelling content underscore my
commitment to aligning brand values with audience needs, and I then deftly used

WordPress to publish content on blog posts and landing pages.The experience has built
my understanding of strategic messaging, brand coherence, and user engagement. As
the campaign unfolds, I am aware to refine strategies, leverage insights, and continue

the trajectory of promoting sustainability while deepening my proficiency in the realm
of digital marketing.



Thankyou

Omar Rachidi


